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CHAMBER CORPORATE SPONSOR:

AT&T

AT&T has been changing the way people live, work and play for more than 140 years.

hroughout its history, AT&T has rein- tory in Corbin and we are grateful to our em-
vented itself time and time again to ployees and retirees who have spent their
reshape the ‘ . B careers helping cus-

~ | tomers and build-

1ing the networks
| that connect local
|| citizens with their
| families and friends,
[ | their work and their

world of tech-
nology, media and
telecommunications.
In today's modern
culture, people are
surrounded by tech-
nology, and AT&T | future”
continues to play af : ¥ =— Corbin, AT&T
crucial role in mak- | N i currently  employ-
ing sure people in| - i ees 30 individuals
Corbin and across between its Corbin

the country have the store, located in the
best there is to offer. Tri-County ~ Square

According to AT&T Regional Director Amy beside Papa Johns, and its network op-
Scarborough, “AT&T has a very proud his- erations center, located on US Highway 25

Story and photographs by Jennifer K. Perkins
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South. Net is bringing public safety communica-
Those employees provide service for the tions into the 21st century with new, in-
thousands of local customers who novative capabilities to help those

rely on AT&T for mobile and broad-
band services.

"AT&T has more than 100 mil-
lion customers in the United
States,” said AT&T officials. “As a
broadband connectivity provider,
our high-speed fiber and wireless
broadband networks connect the
people and businesses that form
the foundation for how we live our
daily lives.”

In addition to its wireless
and Dbroadband services, AT&T
launched FirstNet, a communica-
tion platform dedicated to public
safety that gives Kentucky's first [ *Wireless - We continue to en-
responders access to the nation's — hance our local network for our
fastest overall network experience. First- customers so they can continue to connect

users stay safe and save lives.

The purpose of AT&T is to create
connection.

The company strives to create
connection through six core in-
teractions: wireless, internet/fiber,
business, first responders/FirstNet,
disaster recovery, and technology/
innovation.

AT&T officials explained, “We cre-
ate connection - with each other,
with what people need to thrive in
their everyday lives, and with the
stories and experiences that mat-

ter.

AT&T — continued to page 9
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AT&T — continued from page 7

AT&T

to the things they love to do. *Technology & Innovation - We are con-
*Internet/Fiber - Demand for fast, reliable stantly innovating and working to build the new-

and affordable broadband internet has never est technologies to impact our communities for

been higher, and our fiber experience is here the better.”

to meet it. In pursuit of its goal to create connection, the
*Business - We connect businesses, large and Corbin store provides AT&T wireless services in-

small, and across industries to help them thrive cluding cell phones, connected watches, tablets

and reinvent how we do business. and wireless internet solutions.

*First Responders/FirstNet - We are trans-
forming government across federal, state and
local, advancing education for our
communities and modernizing first
responder communications  with
FirstNet.

*Disaster Recovery - We are com-
mitted to keeping our customers
connected, even in the wake of un-
predictable, catastrophic events.




